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FOREWORD

Prof. Sanjay Dwivedi
Director General,
Indian Institute of

Mass Communication,

New Delhi

Visibility and credibility are the two major factors contributing to pride of any organization. Both
these factors are also important to various stakeholders associated with that organization and
contribute to their brand as well. The Indian Institute of Mass Communication which is mandated
for teaching, training and undertaking research in the areas of mass communication is having its
own visibility and credibility globally. However, it was felt that there is a great potential in further
enhancing the ‘TIMC’ brand visibility if consolidated and well-planned efforts are put in by its
different functionaries.

As a matter of fact, logo is a critical aspect of the brand strategy and considered “FACE” of an
organization which is displayed graphically having unique identity, and through colours, fonts and
images. Broadly, the logo applies to all visual communications, such as books, magazines, reports,
stationery, websites, social media, visiting cards and all advertising and marketing materials.

The IIMC logo which was designed during 1966 as is evident through the first issue of printed copy
of ‘Communicator’ Journal, published in the year 1966. Recently, it has been observed that the
logo is missing the basic components like a tag line and name of the organisation. Considering the
essentiality of the tag line and name of the organization, a revised logo was designed and placed
before the 145th meeting of the IIMC’s Executive Council held on 6th October, 2021 under the
Chairmanship of Sh. Apurva Chandra, Secretary, Ministry of information and broadcasting, and
has been approved by the IMC’s Executive Council in the same Meeting.

In order to utilize the approved Logo of IIMC by all end users, a need was felt to develop a well-
structured Logo Usage Guidelines. The IIMC Logo Usage Guidelines booklet comprising all
elements of how Logo is to be utilize. These Guidelines consisting of detailed instructions for
various components like; Color, its enlargement and reduction, logo sizes for different
publications and other instructions.

[ hope this initiative would prove to be a mile stone in the history of IMC. I congratulate the entire
team of Publication Department of IMC and especially Prof. V.K. Bharti for developing the logo
aswell as the IMC Logo Usage Guidelines very meticulously.
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GUIDELINES FOR THE USAGE OF IIMC LOGO

Logo is a critical aspect of the brand strategy and considered “FACE” of an
organization which is displayed graphically having unique identity, and through
colors, fonts and images. Broadly, the logo applies to all visual communications,
such as books, magazines, reports, stationery, websites, visiting cards and all
advertising and marketing materials.  The Indian Institute of Mass
Communication is engaged in imparting media education, research, extension

and training, using state-of-the-art technology for building a knowledge driven
information society, contributing to human development, empowerment and
participatory democracy, anchored in pluralism, universal values and ethics.

)) ( The IIMC logo which was designed during 1966 as is evident through the first
issue of printed copy of ‘Communicator’ Journal, published in the year 1966.

Since the existing logo of IMC was not carrying any tag line and name of the
organisation, therefore, a revised logo with all these components were designed
and placed before the 145th meeting of the [IMC’s Executive Council held on
06.10.2021 under the Chairmanship of Sh. Apurva Chandra, Secretary, Ministry
of I&B.




NEW REVISED LOGO

A revised logo in high resolution embedded with tag line and name of the
organisation has been approved by the IMC’s Executive Council Meeting held
on 6th October,2021.

The description of proposed logo is as under:
LNDIAN INST/TU,€

% %
f “’Cc,% Tagline 3T A1 HGT: shadl I GREISE
E)) (% Meaning in Hindi = |9 3R Y HFAGRI AR I & |
% 5 Meaning in English
%9) :

Let noble thoughts come to me from all directions
Institute's name

YR 59 AR ARATH
Revised LOGO of IIMC

The IIMC logo would be used in all official documents, posters, banners,

publications, website, social media content, identity cards, library cards, visiting
cards, etc. brought out by IMC.




COLOUR OF IIMC LOGO

The official colour of logo is BLUE. Logo must be printed in blue colour or in
grey tone (in case of black and white publication) frequently on publications,
websites, etc.

Correct blue colour should be used as different vendors working on various
media using different means for reproducing colors for example on paper, cloth
banner, flex, or glass. The ultimate reference point for the IMC logo colors in the
Pantone color specification system, developed for offset printing.

Colour Value of Colour

CMYK(Cyan, Magenta, ® Cyan =100
Yellow and Black) ® Magenta =90

© Yellow =0and
® Black =0

RGB (Red, Green and Blue) Red =50
Green =60 and
Blue =113




LOGO FOR DIFFERENT TYPES OF PUBLICATIONS

The logo must appear in a prominent position on all print and electronic communications of the
Indian Institute of Mass Communication viz;

A. For print publication

* Books and Reports: The logo should be placed on the front cover and title page
appropriately

e Magazine, Journal, Flier, Folder, Brochure, Stationery items: The logo should be placed
on the front cover page appropriately

B. Foradvertising and display materials

e Advertisement in Newspapers, Magazine etc.: The logo must be placed appropriately and
prominently.

¢ Display Board: The logo should be placed appropriately and prominently on flex, banner or
glass.

C. Fordisplay electronically
e Website: The logo must be placed appropriately and prominently on homepage.

¢ CD: Thelogo must be printed appropriately and prominently on compact disc and its cover.




Do notattempt to construct the logo.
Always obtain authorized electronic files of the logo from IIMC.

Do not reproduce the logo by scanning a previously printed version. Such
“second-generation” art will degrade the quality of the image and could alter
the scale of the various elements.

Printing of logo in reverse should be avoided in case of;
- Printing on low weight unglazed newsprint paper.
- Printing on smaller width size of book spine.

- Placing of text and other material with logo should be avoided.

INCORRECT USE OF LOGO

e Never manipulate or distort the logo by stretching or compressing it.
e Never replace an element of the logo.

e Never add any element to the logo, such as line or any other mark.




RECOMMENDED SIZE OF LOGO

¢ The logo size is categorized according to the size of Books and Reports, Magazines,
Journals, Fliers, Folders, Brochures, Stationery, Advertisement in Newspapers,
Magazines, frequently printed:

Category of Publication Publication Size Preferred size of logo

Reports, Annual Report, Demy Quarto 1.25 inches in height
Magazines, Journals, Fliers, (8.75 x 11 inches) and (3.17 cm)

Folders, Brochures, A4 size The logo should be reduced
Stationery (8.25 x 11.75 inches) and enlarged diagonally

Reports, Annual Report, Crown Quarto 1 inch in height

Magazines, Journals, Fliers,  (7.25x 9.5 inches) and = (2.54 cm)

Folders, Brochures, Royal Octavo size The logo should be reduced
Stationery (6.25 x 9.5 inches) and enlarged diagonally

¢ Minimum 3 mm clear area should be left around the logo for clear visibility




ENLARGEMENT AND REDUCTION OF LOGO

e Thelogoshould be enlarged and reduced diagonally

e Do notstretch or compress

FILE FORMAT OF LOGO

High resolution digital file in number of different file formats for usage.
These high-resolution files are:

Tagged Image File Format (tiff)

Joint Photographic Experts Group (jpeg)
Portable Network Graphics (png)
Microsoft Word (doc)

Portable Document Format (pdf)




WHO CAN USE THE LOGQO?

Projects and programmes sponsored by IIMC - for the duration limited to the project/
programme.

The principal colour of logo would be ‘Blue’ on ‘White” background. However, other
colour imitations could also be sparingly used only under certain conditions viz.
background colour cannot be altered, artistic representations, metallic replicas or
souvenirs, animations etc.

Every building and official vehicles of IIMC must have a logo IIMC logo should be
prominently placed at the entrance, all meeting halls, seminar halls, auditoriums and
public meeting places (open or covered) and placed in such a way that it is visible to
majority of spectators during the function. IIMC logo can also be placed on the building
facade adjacent to public roads. Such facades could have illumination for night-time
visibility.

No person shall use the emblem or any colour imitation thereof in any manner which
tends to create an impression that it relates to the [IMC or that it is an official document
of the [IMC, without the previous permission of the [IMC.

No person shall use the logo for the purpose of any trade, business, calling or profession or
in the title of any patent, or in any trade mark or design, except in such cases and under
such conditions as may be prescribed.




WHO CAN USE THE LOGO?

¢ The logo should not be used by any person on personal vehicles or personal stationery.
Special cases of relief could be when an institute issues special stickers or passes to certain
vehicles/ officials for the purpose of security or otherwise.

For all purposes, the softcopy of logo available on the IIMC website should be used in
such a way that the logo doesn’t get distorted, misprinted or remains unclear. The aspect
ratio of the logo (height to width ratio) should not be altered, although size could be
changed as per requirement.
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New Delhi-110067

F.NL: VIFT2/PUBAIMC/2021-MCL/Publications Dated: 20.12.2021

OFFICE ORDER

The IIMC’s Executive Council in its 145" meeting held on 06.10.2021 under the
Chairmanship of Sh. Apurva Chandra, Secretary, Ministry of 1&B has approved the revised
LOGO of the IIMC. The approved logo is reproduced as under:

K <

Henceforth, the revised logo shall be applied and used in all visual communications,

S
Yortyonan®

such as books, magazines, reports, stationery, websites, social media, visiting cards and all
advertising and marketing materials.

In order to utilize the approved Logo of IIMC by all end users, a Logo Usage Guidelines
booklet consisting of detailed instructions for various components like; Color, its enlargement

and reduction, logo sizes for different publications and other instructions have also been

prepared and available on the TIMC website.

This issues with the approval of the DG, IMC.

(Susobhan Mondal)
Assistant Registrar (Admn.)
Copy for distribution:

I. PA 10 DG, IMC

2. PAto ADG, IMC

3. All Professors, Course Directors and Staff of IMC
4. All Regional Directors, 1IMC
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. HolD> Publications, IIMC







